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Preface
Design thinking for interiors shares practice processes, design development, and experience in interiors. It’s the journey in living design.
In today’s world, design thinking has a global or holistic connotation.
Designers work in an environment that addresses large and complex
issues and work in collaborative settings. Such an expansive context
demands interplay of critical and creative thinking, entailing inquiry
with consequential interpretation. Depth in design aligns substantive ideas and know-how with socially pertinent development and
ultimately environments meaningful to individuals. In this milieu,
designers ask, “What is best in design?” “What is memorable?” They
want to articulate how design matters and how it is experienced.
Additionally, we see a need to delve more deeply into the mind of
the designer to uncover strategic thinking and imaginative solutions
necessary for the world in which we live.
Narrative inquiry offers a method to tap this reality and reveals
markers of what is memorable to the journey and interior experience.
As authors, we discuss six impact markers through true accounts of
designers, clients, users, and projects that strengthen and deepen
conventional expectations of design excellence. We have identified
these markers as: process of engagement, contextual civility, empathy, place
identity, innovation, and maturation. Exploring each marker, in turn,
provides the content for six of the chapters.
This book explores design as experience and process. Progressive
ideas, revealed though narratives, bring into sharp relief the complex nature of design work as a whole. All address realities of a
progressive professional practice and offer definitive points for
teaching and learning. New expanded services may come to mind
as well. It shows research-based design and narrative design inquiry
in action.
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Preface

OUR JOURNEY IN ARRIVING HERE . . .
In many experiences of life, individuals find themselves at threshold moments—
a place in time where someone or something will either move forward, stay in
place, or retreat. These often are the moments vividly remembered from the
broad strokes to fine details. We, the authors, share a time that was a threshold
to our writing this book and tributes our collaborators.
Late in the last decade, six members of the FIDER Research Councili were at
a threshold point. The FIDER leadership had challenged the council to propose a
study to gauge the pulse of the profession in ways that would hold meaning for
the field and ultimately could help direct education. The council took this challenge very seriously. The group spent weeks reading and considering ways to
study interior design holistically with a vitality fitting the dynamic nature of the
field. The Chair of the council, faculty members, a practitioner and principal of
an international architecture and design firm, and an associate dean and FIDER
board member traveled from different parts of the country to gather in Lexington,
Kentucky, to face the task at hand.ii All six were recognized in the field for their
leadership in research and scholarship, having presented and written about key
issues in field. All were committed to closing alleged gaps between education
and practice, particularly as they relate to future interior design accreditation
standards for higher education.
Others in interior design had been conscious of a gap and the need to bring
industry, practice, and education into better alignment since the 1970siii This
was a fact true for other professional fields such as education, medicine, engineering, and business as well.
With this overarching situation in mind, the six asked:
How can our research contributions build on findings of the Future of Interior
Designiv (a study previously completed for FIDER) and explore trends identified
such as:
•
•
•
•
•
•

New ways of networking and collaborating in education and practice
Custom design
Global knowledge
Ecological concerns
Innovation and creativity
Technology

i.

FIDER is the acronym for the Foundation for Interior Design Education Research. It was the former
name of the current Council for Interior Design Accreditation (CIDA). It is a regulatory nonprofit
agency that sets standards for higher education in the field.
ii. Council members: Ann Black, Christopher Budd, Sheila Danko, Joan McLain-Kark; Chair:
Margaret Portillo, and FIDER board liaison Joy Dohr.
iii. Articles on accreditation, evaluation, NCIDQ, as well as articles by D. Fowles, A. Carll-White,
A. Dickson, the Polsky Forum, D. Guerin, J. Thompson, B. Harwood, M.J. Hasell, P. Eshelman, and
other scholar/educators document the interest.
iv. Mary Joyce Hasell and Suzanne Scott, The Future Is Now: FIDER Futures Report; also “Interior
Design Visionaries’ Exploration of Emerging Trends.”
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How might these findings be further explored in a specific context and mined for
detailed information?
In what way will continued exploration of trends inform accreditation standards
and advance education?

Thus, the starting point for a new study was guided by earlier findings
on trends in the field’s future as authored by Dr. Mary Joyce Hasell and
Dr. Suzanne Scott. Their purpose for doing the Future’s study initially and our
purpose for the subsequent work were to anticipate and inform the educational
milieu for the future of the field. The Research Council of six also brought understanding of the complexity of interior design and complicating factors in studying it. They identified objectives to deepen knowledge about given trends and
to provide clear, vivid understandings of a trend as acted upon and engaged in
education and practice. They wanted constituents to universally know innovation or technology or collaboration in action and through a workplace project
and its design.
In preparation, conference calls commenced and meetings were held at FIDER
headquarters and member’s offices. After posing more questions, conversing,
and sharing articles and readings, we began to focus on the topic. One paper,
in particular, from the Harvard Business Review, on the use of stories to capture
corporate vision resonated strongly with the group, who after some deliberation
committed to using a narrative inquiry approach to explore leading practices in
workplace design. Thus, was born the study “Strategic Stories.”
The gathering in Lexington was a professional workshop, arranged by the
Chair, and included an outside expert. The invited expert was experienced in
narrative inquiry, having completed several major studies using this approach
and having published a book on this topic as well.
The preparation and training session ensured consistency as council members selected cases of excellence to study, gathered data, and then reassembled
to analyze their work eight months later. Given the expertise on the council, a
decision was made to focus the study on three trends from the Futures study:
innovation and creativity in the field, design leadership, and technology. They
conceived the narrative approach contributed to understanding the trend of new
ways of networking and collaborating given holistic experiences of practitioners
and educators and cooperative internships in education as well.
To examine these issues, the narrative approach appeared promising to all
as a framework for inquiry and a method of analysis. After his introduction
to narrative methods while on the council, the practitioner began incorporating narratives into the mixed method approach he was using in several client
projects and found the approach particularly effective for disclosing client/user
values and tensions, augmenting quantitative information normally gathered by
designers during programming. Equally, all six became familiar with the growing literature on narratives from other professions, such as medicine and law. In
addition, they examined models of narrative inquiry that had been accepted and
used in the arts and humanities and in the social sciences.
They had also used multiple information-gathering techniques to uncover
general findings in design studies or in programming, while also being sensitive
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to the voices of clients, users, and place. They brought experience in research
and research-based practice to the table. All saw a real potential in tapping into
strategic thinking through this method. Designers must analyze information as
they bring disparate elements together in a new physical structure and form.
A seamless fit appeared between the content of interior design and a process
of inquiry.
Studies were completed and a special issue on narrative inquiry in 2000
appeared in the Journal of Interior Design. The issue shared papers on design
leadership, technology, and innovation from Strategic Stories, as well as focus
reports on narrative applications in practice and co-op experiences.
Over time, the initial effort of the council did indeed prove to be the threshold for moving forward. It propelled the group and other interested practitioners
and faculty to new studies, to new work with graduate students, to new workshops and ways of teaching interior design studios and survey classes, to new
features in marketing and predesign research with clients, and ultimately to
uncovering deeper meanings of interior design.

Throughout the book, subject matter of design thinking, inquiry,
and experience in interiors interconnect, as they do in our Journey
Story. Any reader may enter the story: the possibilities appear boundless. With the fusion of design thinking, inquiry, and experience
comes new themes of understanding. Specific to this writing are the
understandings about key characteristics leading to memorable design
experiences that we call markers of impact.
Those markers and themes crossing the narratives shared in this
book, in turn, are examined collectively in the epilogue to explore
additional design topics related to thinking and experience. The last
chapter leaves the reader with a protocol for applying narratives in
research, education, and practice.
Objectives for the book intend:
• To add insight and clarity to design thinking in interiors, clarifying global views, creativity and innovation, and community
building and service among other standards that advance the
field
• To add insight and clarity to understand the experience of design
from the stance of different stakeholders, including clients, end
users, designers, students, and the public, and to even give voice
to place and setting itself
• To add insight and clarity to see the potential of narrative
through our framework for design engagement that can guide
design thinking and problem solving
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The book’s content reflects the dynamic and multidimensional factors of design and interiors over time. Stories disclose discoveries about
interior spaces that people seek out, make, live and work in, and love.
Some stories feature the designer’s voice in shaping the interior; other
stories feature clients’ or users’ experience with interiors, while yet
other stories feature the place itself or those whose voice sometimes
goes unheard. All stories are interpreted visually through the work of
five different design illustrators, who skillfully capture, through their
own unique styles, the identity and emotionality of designed place.
Equally, the narrative lessons draw from a wide range of literature and
theory in the field. Some of the scholarship cited are classic readings
well known and used the past four decades; other recent narratives
from research studies are being published the first time in this book.
The combination of unique and valid perspectives captures values
and larger ideas behind the nature of design processes, place, and experience. They make us think anew. . . .
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